
ALSO IN THIS SECTION:

THE ROUTE TO SUCCESS �P.���
Start-ups need specialised information and 
support if they are to �nd their way to success. 
But i360’s Kamal Hassan believes that, unless 
they are structured to teach entrepreneurs 
how to build innovative businesses that o�er 
di�erentiated products and services, the region’s 
nascent business incubators will not help them 
reach this vital goal.

KNOWLEDGE 
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���‹ Business Management: Julian Birkinshaw states the 
case for a lateral thinking approach to business planning 
and organisational alignment (P.60).

���‹ Small Business Know-How: Entrepreneurs and 
SMEs must not underestimate the power of e�ective 
bookkeeping, advises Lori Love (P.62).
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���‹ Legal Insight: As Qatar opens up more to foreign 
investors seeking full business ownership, Nikk Bond and 
Brenda Hill look at Free Zones (P.64).

���‹ Marketing and Design: Charles Vincent investigates 
how ‘augmented reality’ is set to change the way 
consumers interact with brands (P.66).






